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The WASH Hub

Maybe too é‘:::t:::'_;
broad? knowledge
The WASH Hub will enable participants involved in WASH interventions to
— provide services and enhance hygiene behaviours addressing the needs of  let us not build
different? affected populations in humanitarian settings. S
Thsi will be done by operating a global sector go-to point for knowledge-
sharing, learning, exchange and advice
Product or
service?
Alis a game Should be
changer more practical

Unigque Selling Propositions

Coordinated

Structured Adaptive Hub Proven curated focus on local
sector go-to . based on user trustworthy info actors + loacl
point Guidance need info knoWlﬁ"dge languages

Generally people do not feel that the
current objective doesn't reflect 100% the
aim and efficiency and resources will be
used would reflect differently on this, its
very wide, which is ok but its not really
grasping the aim, however it is difficult to
clarify, Al is super important element.
Kl could a point be to focus on.
Exchange and building community is
something that Al doesn’t support so it
should not be the main focus.
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Knowledge
Hub

Thematic Sector
Working Groups

Virtual home for GWC
TWiis and WRM Initiatives

Structured access fo key
TEsOUrces, events, truinings

add local
component

start with

TWiGs, but go

beyond

IE; T;_” WLED e — COMMUNIT Al can merge )
Meliingual scrrss s infermation, data gathering veppost, mory prrnalised sccess b kmombdge, supprt s fredback mechani hel pdesk + emphasis also
knowledge hub on community
elemtns!
Use GWC +
Sani Hub as start also need based on
activation of human
humans! community!
+ GWC Twigs "Owned" by
+WRM in sector, not
specific orgs
) Signposting to other
platforms
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Persona 1

Personal info.

41, 2 children,
married, Jordan

Local jordanian
water utiliny

Al Bayl University,
Puldic Heaith EQ

Read , wrile, spaaks:

Aratle
.
Pains
- Woo many info
Access o funding - vy b gt Gpuich
solutions

pramrioaded vath tasks
- o b maike use of
whar ks avaidatile

Mo in leadership,
Lack of visability

Learning & knowledge sharing habits

Rasearches othar
caprms onling

Attends manthly
rovpetings with ather
Crgansations

Problem sohang,
degisinn making
file

Likes T, gardening.
intrérert, glags with
hies children

Project implement

Lack of operational
knvwdedge

Detached from the
KM System

Local Field Worker
Ameen

Motivation

Driven ta help his

Ooauring water

country's refuges ehallenges st land
Crijes since childhood
Obsenving water
Tech use ing

Likis Soocial mclia:
- Facebooks active
Linkedin: mat much

Salves problems
though phone

Gains

Translated
knowledge Booess

Solutions for quality
& timeliness

challenges first hand
since childhood

Oecaninnal
weebinars, online
conferences

Ot tech sawy

ofling « sample

Wostly wsing offlinas
mile phones

CEIEIUnicate e,
wpdabes, inndrvationd,

| through rights
hngaugeicharge
More I‘ul:r.:lmg& N TRneET
RPPOTIIIES intersct with sthers
Itracy
Uses fachook to
dooument changes

& rais awarensss

—_—

Empower to
MAXIMIZE impasctt

Persona 2

Personal info.

9, single, re children,
& yoars pribettional
expannco

51, Con's Bazar

kn11||.'n.||d‘r:% r’ehlghe
camp

TU Dedf, IHE Warer &
Sustainable
development

Pains

Weak intermiet
access

Contecuallse
Infaamation

Learning & knowledge sharing habits

Iins Linkedin
Eroups 1o exchange
kriowhiige

Apprecates
welbinars & dhort
videos on the go

Tech-savvy humanitarian staff

- Nolurneer with eldery
- Heste rideng

Wopa

Efnergency setli
By

Comms with local
stakhaolders
(languags)

oo much nfe to go
through

Jessica

Motivation

Wants to help
peogle In vulnerable

siuations

Tech use

Uses Al for aske
ATTETS & SOmetimes
professionally

Uses laptop in office

Afruistic, ikes to
feel sha has
PuUrpose

Lkes ie sppent
oncwiledpe traivsler
fostenng sustainabdy

Tries 1o stredm
el gvant webinars &
TV showrs sometimes

s S0l redia &
lat, inctagram,
linkedin & Yourube

for @mails, reads up
FEpOIT Projects
Tech sawy
Gains
n depth k.lI'J'Wh{i]{e DTS 10 MNE Patkoges:
on matters she e - Lralnings
N SeCess o other g PET
dosng Ay TELLMERs - IPGIIUCRIGTS.
gl T
Humansal powered feeling of ransiated in logal
oMMy Selings anEages
keads fact sheets
for quick overdew
af info
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Persona 3

Personal info.

Values worlife
balance & time for
family and frignds

45, 1 child, married,
Switzerland, ICRC

E o WASH ;
;p:‘r:sﬁml. = Lewes nature, enjoys
years hikes and camping

University of Barn,

Sustainable Blulti Langauges
Development
2 Cannot quickly Na time ta focus &
PaII'IS shane specdic summance of exac
rESources ribivance
connect 10 other
speclalists Bringin
Relable sources contextualised local
krvvdiedge
Promote wash
innevation
i licated ch
di Deciding on trainng nrnp:ﬂm‘sear
topics i

Deciding on training
Lapics

Learning & knowledge sharing habits

dttends conferences
& webinars - also
g1 thitn

Likes ro read
SECTOr's repans &
publications

Knowledge Manager HQ

Lucy

Motivation

ttake WASH info
accassible

Tech use

Proficiens

Pazsionate about
sharing knowledge.
Empowering others!

Wants o |everage
tech to sireambing
wriflgwes

Frrusd, gnfone detabuse,

PM salftwares

Uises social madia
wekly for family &

news masily

Facinated by Al but
finds it repetitve &

cheasy

Gains

Time saved = life

CARIUring

knowdedge of lacal affective use of Al

balance <ot
Curated knowledge woice: ranscription
systernidatabase feature sharing edge
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Draft Design
Gallery
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User Flow

29









Design Sprint

09

Prototype
Thinking
Process
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Your
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Cash/In-kind

Cash - potentially lots,
hundreds of thousands

Infinite

co-funding

Cash/In-kind

Cash/In-kind

Cash/In-kind



200-400K

Cash

~300k initial

~200k running

50k

50k/year(s)

1.

W

Form Catherine Darriulat:

Get input from potential end users (e.g. by emailing surveys, prototypes, draft designs)
to our newsletter & emergency contacts.

. Sharing with the Hub the mapping of existing resources on climate and WASH, Hygiene

and WASH and Emergency Drinking water gquality monitoring that we have already
done,

. Providing our input, e.g. reviewing prototypes, reviewing design decisions etc.
. Collaborating with the GWC Climate Change TWiG & the Hygiene Promotion TWIiG on

curating resources for the WASH Hub.

. Socializing the Hub through our newsletter, website, other webinars - essentially

pushing traffic towards the hub.

. Potentially co-organizing a Hub launch webinar.
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The WASH Hob will enable prechitimg |
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1t evelopment tme.consuming

e active enoderation (teme-cosuming)
FHhat needs 1o be eimisated

19T (how does success kook tka)?
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Seecon

// Thank you all



